CONTENT CREATOR & REALITY PERSONALITY

PLANME

BLVCKFORCE

She shows up.
She stays with you.

BLVCKFORCE

Humour, character and an unmistakable style of her own.

BLVCKFORCE / MEDIA KIT OCTOBER 2026

01/04



01 / REALITY & TELEVISION

FROM YOUR FEED. TO YOUR TV.

CAST MEMBER / SEASON 2 / 2024 CAST MEMBER / SEASON 2 / 2026 CAST MEMBER / SEASON 1/ 2026

S

TICKEE-TRIBES

ZONDER SOCIALS NAAR DE STAMMEN

|

(CERS VAN STREEK

=

GOOD LUCK GUYS HAKKEN OVER TICKET TO
DE SLOOT THE TRIBES

View on Prime Video

View on Prime Video View on Prime Video
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https://www.primevideo.com/-/en/detail/0T478STONFMVMPGRF6H6I1VWUY
https://www.primevideo.com/-/en/detail/0PRSN088NWXGU4UA1OBBR2016O
https://www.primevideo.com/-/en/detail/0RFS44RFHZIOX2QSB9S4C27QZ1

02 / FEATURED WORK

Vaseline. The Plamedi way.

VASELINE GLUTA-HYA / CEGlow

From her “Vaselini” videos to CEGlow: a Gluta-Hya collaboration with her own
track as part of the campaign.

1.7 100

million thousand

organic views engagements

CEGlow announcement video on Vaseline’s TikTok account. Historical campaign results reported by GoSpooky, not
current creator analytics or a forecast for a future campaign.

Explore the full campaign
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https://www.gospooky.com/work/vaseline-gluta-hya

03 / COLLABORATIONS

MAKE SOME  #ooodideastarts here

YOUR BRAND & GOAL

Who is it for and what do you want to achieve?

NOISE.

Which videos or role, how many and when?

A brand campaign. Videos for your channels. An BUDGET & USAGE
event. Tell us what you have in mind. What budget range, channels and duration?

Scope, availability, fees and usage are discussed for each enquiry.
Current account insights on request.

Create your brief on the website

info@trillionairestribe.nl

BLVCKFORCE / MEDIA KIT OCTOBER 2026 04 /04


https://blvckforce.com/en/collaborate/#briefing
mailto:info@trillionairestribe.nl

